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Event Overview
50 attendees
Sold-out community event
Founder-led production & experience design
Product Integration: Womanizer Next - New
Color Extension + Womanizer Costume

This Galentine’s activation combined
experiential storytelling, product
integration, and cultural relevance
around self-love and female
empowerment. 



Instagram Feed Performance

Impressions: 18,1K
Engagement: 303

Impressions: 21K
Engagement: 465

Impressions: 23.8K
Engagement: 142

Impressions: 7K
Engagement: 86



Story Frames: 10
Total Impressions: 11.868
Engagement Actions: 208
(40 Likes + 168 taps)

Pre-event Phase Event + Post-Event  Phase

Story Frames: 12
Total Impressions: 24.949
Engagement Actions: 261
(184 Likes + 77 taps)

Instagram Story Performance

Story coverage created sustained attention before the event and
 high emotional engagement during and after the activation.
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